Sample Selection for Focus Groups Form:                                     A Users’ Guide
January 23, 2013

TO ENTER DATE at TOP of FORM: [Go to “Insert” on your toolbar; click “Edit Header” to change the date at the top of the page.]


NAME of MUSEUM
Be sure to include the name of your museum at the top of the form.

Focus Group Participants
[bookmark: _GoBack]Task: Using the list of alumni who said on the survey that they were willing to participate in other aspects of the study, select 8 alumni to participate in focus group discussions.  Four alumni for Focus Group A at ______ and four alumni to participate in Focus Group B at ______________.

In making your selections consider the following:
· Is this person likely to provide information that will allow us to explore questions about the nature of the experience and to gather information about elements of the program design?  
· Will the person be able to get to the location of the focus group?
· Once you have prospective candidates for each age group, make final selections for participants and alternates so that the group has a mixture of sexes, race/ethnicity and working in arts/not working in arts.
1. Record the name, age, sex, race/ethnicity for each person you have selected in the table provided.  Select 4 for each focus group, and then add 2 alternates to each list in case one of the alumni you selected is not able to participate.

Remember:  You may also consider alumni whom you see as “exemplars.”   If you select an “exemplar” provide a brief description of why this person was selected in the “Notes” column of the table.

Exemplars might be someone who you know had  a challenging time connecting with the group and the program; they might be a person who was a leader; they might be a person who wrote a particularly memorable/provocative answer to one of the open-ended questions on the survey.  

2.  Contact your choices and request their participation in the focus group.  If they are not able to participate, then contact the alternate.

3.  Once a person has agreed to participate, mark the “confirmed” box in the table provided.

4.  Once you have confirmed 4 case study participants for each focus group, complete the checklist of the Summary of Focus Group Participants.
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